
Here are some guidelines to follow to get the most out of your Pictographic Creative digital billboard ad:

COPY

Brevity is the name of the game here - the average viewable time of each ad is 8 seconds. You need to get 
your message across efficiently, so try to keep copy to 9 words. Each message should convey a single idea.

READABILITY

Use typefaces that are easy to read. Ornate, fancy fonts and thin fonts should be used very sparingly, if at all. 
Keep the size of the font at least 12” tall, or 36 pixels.

Great legibility               Poor legibility  

COLOUR

The stronger the contrast between the background and the copy, the better. Use dark text on light back-
grounds and light text on dark backgrounds.

Example of low contrast                         Example of high contrast

THE DETAILS

Physical sign of signs: 10’ tall x 20’ wide

Matrix of the sign, in pixels: 162 tall x 342 wide

Pixel pitch: 16mm

FILE FORMAT - STILL IMAGES

JPEG, PNG, BMP or GIF for still images at 100% quality. Use RGB colour,  not CMYK.

Resolution: Use 72 dpi. 

Don’t focus on the physical size of the artwork, as this is irrelevant. 

Focus on the actual pixel dimensions (height and width) of the artwork.

Recommended file size: 1MB or smaller

REMEMBER: KEEP IT SIMPLE!

You want your name and message to be remembered - avoid any 
unneccesary information and emphasize the main point through the 
design and copy line.

DESIGN TIPS FOR DIGITAL BILLBOARD ADS

For artwork image quality, we recommend:

324 pixels tall x 684 pixels wide

A 36 pixel character will be 1 foot tall.
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